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1 Contribution to animal welfare
The overall guidelines in ALDI North’s international purchasing policy creates the framework for
our work with animal welfare. ALDI Denmark’s national purchasing policy for animal welfare
concretizes the international guidelines, defines initiatives and determines national goals for ALDI
Denmark.
The Danish purchasing policy for animal welfare applies to all our private label products, both
food and non-food, containing animal-based raw materials.
With our animal welfare initiatives, we aim to reach the goal of raising the standard of animal
welfare above the mandatory standard set by law.




We expect our suppliers to either actively participate in the preparation and continuous
improvement of industry standards, to participate in initiatives and networks, or to develop
their own animal welfare initiatives.
We have ongoing cooperation with our suppliers and other stakeholders in order to reach
improvement of animal welfare on areas such as the breeding of broilers and fixation of pigs.
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2 Product range
We gradually develop our product range based on a fundamental consideration for animal
welfare and we build upon a foundation of existing principles:







We sell organic products with the EU organic label and the Danish organic label “Ø-mærket”.
Organic production have high environmental standards, as well as a higher degree of animal
welfare in the production.
We offer a wide selection of vegetarian and vegan products and we continuously expand our
product range.
We do not sell cage eggs, either as whole eggs, or as ingredients in other products. This applies
for all types of egg.

Due to our goal of having an animal welfare oriented product range, we do not sell certain
animal products:
o
o
o
o
o
o
o

We have signed the fur-free declaration of the initiative “Fur Free Retailer” in 2015
and have thereby committed to not selling goods made from real fur.
We not sell products made from angora wool.
We only sell merino wool if it can be documented that the sheep have not been
exposed to mulesing.
We do not sell rabbit meat.
We do not sell foie gras.
We do not sell down or feathers from animals that have been exposed to forcefeeding or plucked alive.
We do not sell products with raw materials from preserved or endangered species
of animal.

We have made the following goals:






We want to increase the amount of organic products with animal-based raw materials in our
product range
We want to expand our selection of vegetarian and vegan products as alternatives to products
containing meat or animal-based raw materials. Additionally we want to encourage our
suppliers to avoid unnecessarily small amounts of animalistic raw materials and by-products in
our private label products.
We want to continuously adjust our product range of conventional meat- and poultry products
to alternatives considering animal welfare.
We will continuously implement experiences and new knowledge in our national goals.
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3 Transparency and traceability
We design our supply chain in a way that ensures transparency and complete traceability of our
products.











We expect full traceability on the origin of all our products containing animal-based raw
materials, since this is essential to ensure increased food safety and animal welfare. Should we
request it, a supplier must be able to present this information.
Our fish, shellfish and other products containing wild or farmed fish carry our expanded fish
label with detailed information on the packaging. Besides mandatory information, it is here
informed which method was used to catch the fish, the date of the catch (if wild), and the
specific way of breeding of farmed fish.
We prioritize that the fresh meat used in our products is produced by animals born, raised, and
slaughtered in the same country in order to avoid unnecessary transportation of living animals.
Our poultry and pork is as a rule produced in Denmark.
We label our certified products clearly on the packaging, in our marketing material, in our
stores, and on our website.
Fresh meat from Brazil exclusively comes from slaughter plants who have joined the “Cattle
Agreement”. This way we ensure the traceability of the products, and can therefore rule out
any connection to deforestation in the Amazonas. Additionally, we consider social aspects such
as forced labor, indigenous rights, and land grabbing.
We strive to have complete traceability of leather and lambskin throughout the entire supply
chain.
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4 Proactive dialogue
We lead a proactive and transparent dialogue with our stakeholders, and we are a reliable
partner to our customers and suppliers.




We increase the knowledge of animal welfare among our customers through clear labelling on
our products, our website, in our stores, and in our selling material.
We continuously inform our employees about our commitment to animal welfare.
We engage in dialogue with relevant organizations and stakeholders in order to strengthen our
commitment, knowledge, and network.
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You can find further information
about our CSR-activities on www.aldi.dk
ALDI Danmark ApS
Herstedøstervej 27-29C
2620 Albertslund
© ALDI Danmark 2019
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